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020 services are quite penetrated

and usage is likely to accelerate
% of digital consumers, N=687

97%
of users will remain or

Increase usage frequency
in the next 6 months

28%

of non-users consider to
try in the coming 6 months
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Which of these services will you be interested to try?

% of online shoppers, N=982
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Customize products online
before purchase

Check physical store stock
status online 32

Scan QR codes to place order 91
(e.q., SF Heike)
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What products have you purchased online in the past 3 months?
% of online shoppers

N=3 500 Average number Average annual
' Purchaszed in of purchases per spending
past 3 months year RMB
Packaged food - 40 34 1,500
Games 32 360
E-tickets 21 25 1,125
Freshfood |14 24 1,080
Mom & baby products 10 23 2,250
Apparel 66 22 2,700
Household care products 27 19 840
Books & AN 26 18 630
Skin care & cosmetics 37 18 1,500
Travel products 21 7 3,750
Consumer electronics 29 4 1,875
Small appliances 29 4 525
Insurance 7 2 675
Luscury 3 1 1,250
Large appliances 13 1 1,875

SOURCE: iConsumer China 2015
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